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DARK ANGEL ® 


Spring 2002 


here’s a definite empha- 

sis on femininity for 

spring 2002. As if to 
negate the horrific events of 
September 11, designers have 
tipped the fashion scales 
towards a more girly 
prettiness. But don’t be 
fooled, these pretty babies 
aren’t innocent. The shift in 
attitude is apparent in the 
juxtaposition of sexy corsets 


against frilly dance hall 
dresses. It’s also evident in the 
knowing stance of the models 
with their edgy hairdos as they ¥ 
parade around in ‘60s refer- 
enced shift dresses and mod 
boots. These women are more 
world- weary Marianne 
Faithfull than doe eyed 
Shrimpton or sweetly innocent 
Twiggy. Even the softly roman- 
tic blouses and frou-frou tops 
are given a knowing attitude 


continued on page 2 


ACCESSORIES wr 


hile the major trade 
shows are a great 
source for the major 


accessory resources, FI decided 
to look further afield and 
report on those vendors that 
don’t participate. Our search 
turned up some fabulous 
accessory lines. 





is just about sandals for hippie VY 
flower children — think again. 
When we set eyes on their 

latest offerings we were 

stunned to find the collection 
stocked with fabulous shoes for 
any occasion short of a formal 
affair. Birkenstock showed 

cheery tassel detailed thongs, 

in navy or khaki, and off-white 


If you think BIRKENSTOCK embossed nubuck combina- 








CAROLINA HERRERA 
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tions. Great for poolside is their 
sandal in cabana stripes, while 
lizard embossed leather san- 
dals and the patent leather slip- 
on are city smart summery 
choices. SUNNY HAWAIL, at 
Helen Welsh, has both casual 
and elegant tropical printed 
handbags, totes, and duffels 
and travel bags. The freshest 


continued on page 4 





‘DARK ANGEL” 
continued from page 1 

when paired against.a sharp as 
a tack trouser. Is this new 
attitude a reflection of the 
times? Perhaps so, as romance 
takes on a whole new interpre- 
tation. The look may be an- 
gelic, but it’s a dark angel that 
rules for spring. 


At CHOMPOL SERIMONT, 
bias cut dresses are floaty, 
feminine and get their punch 
from delicious color combina- 
tions, like the pink and tur- 
quoise striping used in a group 
of silk twills. He also offers 
cool looking trompe !’oeil 
shirts, in canary yellow or sand 
colored cotton, that have a 
slightly off-kilter edge. The 
sharp bootleg pants are given 
an unexpectedly fresh twist 
when Serimont fashions them 
in ladylike seersucker. 


CAROLINA HERRERA is all 
about refinement and romance. 
Her shapes combine elegance 
with a girlish sex appeal in a 
soft neutral palette. Simply 
gorgeous are the white and 
silver gray opening numbers, 
like the embroidered blouses 
shown with flirty back-pleated 
stretch wool asymmetric skirts. 
Here too are buttery soft cara- 
mel leathers that mix perfectly 
with fluid, stone colored poet 
shirt or embroidered matte 
jersey top. For evening, there 
are sensuous silk crepes with 
godet pleating, delicate 
charmeuse numbers, and 
elegant white charmeuse 
blouses paired with floor 
Sweeping gray organza skirts. 


BETSEY JOHNSON calls her 
collection “Mufiequita” or little 
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doll, but these “little dolls” are 
anything but innocent. Her 
sexy babies flirt and cajole in 
dresses with full, ruffled-skirts, 
boned strapless tutus, and 
shirred or smocked looks in a 
glorious explosion of rainbow 
colors. As always, Johnson 
mixes things up in her own 
inimitable fashion: a yellow 
embroidered rose corset is 
shown with sexy hipster 
“chola” pants in white, while a 
peach cotton voile Victorian 
blouse ups the ante when worn 
atop sexy red short shorts. 
Taking this mix a step further is 
the choice of accessory — a 
man’s straw fedora shown 
throughout the collection. 








Newcomer JOSEPH LI makes 
an impressive debut with 
beautifully cut retro-inspired 
clothes. He starts out with a 
‘60s-inspired white group 
complete with go-go boots and 
mod hairdos. Making an im- 
pression is his miniskirt with 
zip-front hoody, a pale pink/ 
white bicolor mini shift, the 
Peter Pan collared white 
leather jacket, and an A-line 
basket weave patterned skirt. 
Close to the body shapes look 
sleek and new, particularly a 
cap sleeved shift with crystal 
embroidered insert band at hip 
level. More reminiscent of the 
‘70s is Li’s sequined long 
chiffon djellabah in pale green/ 
mauve, shown over a scoop 
neck minidress in mauve. Li 
finishes strong with a long, 
high slit, V-neck brown dress, 
elegant palazzo pjs, and a filmy 
gray chiffon shirtdress detailed 
at the hem with square silver 
mirrored discs — deliciously-mod 
and modern at the same time. 


B MICHAEL’s ladylike open- 
ing reveals pretty colored silk 
Marocaine luncheon dresses, 
then segues to a lovely Empire 
embroidered lace gown with 
floaty trumpet skirt for roman- 
tic evenings. Sexier is his shim- 
mering bugle bead fringed 
skirt worn with an ivory 
georgette tie-back blouse. Very 
retro chic is Michael’s porcelain 
blue, fitted seamed jacket over 
a slim skirt with side seam 
inverted pleats. More girlish is 
the cotton candy blue plaid 
bowed top and pleated hem- 
line skirt in silk taffeta. 


At CHANPAUL by PAUL 
CHAN, hemlines are going up! 
Short, shorter, shortest as skirts 


continued on page 12 —- 


~ CONVERSATIONS 
— FALL 2002 TRENDS 





BACK TO A 
SIMPLER 
TIME? 


t’s official; fashion is ina 

slump. The dismal retail 

forecast is a continuing trend. 
The spring 2002 New York 
collections were largely a non- 
event, due in part to lackluster 
designs and in part to the Sep- 
tember 11 tragedy that shook an 
already weakening economy 
and took us fully into recession. 
However, with fashion apparel 
sales flat as early as Holiday 
2000, the indicators were already 
apparent for the fashion indus- 
try. Tom Fallon, a leading trend 
analyst at Fallon Worldwide, 
summed it up neatly, “all forms 
of retail are challenged because 
when one looks at those areas, 
they are not part of one’s imme- 
diate requirements, which are 
built around food, home and 
security.” 


Retail’s leading analysts are in 
agreement about where fashion 
is headed. Kurt Barnard, 
President, of the Barnard 
Retail Trend Report, based in 
New Jersey, states, “fashion 
apparel is not a priority to any 
significant extent. In October 
they [the consumer] shunned 
department stores and the 
fashion apparel specialty 
stores.” Instead of shopping for 


fashion, the consumers have 
taken their dollars to the home 
departments of discount stores 
like Kohl’s. Home is a very 
strong category that will prob- 
ably continue to get stronger. 


Chris Gilbert, a trend analyst 
at the Doneger Group, says 
that designers have boxed 
themselves into a corner in 
which they are forced to over- 
price their wares to support 
huge advertising budgets, 
import pricey fabrics, and 
invest in new fiber technology. 
With the exclusion of the “true 
fashion customer”, more and 
more people are shopping the 
discount and price conscious 
stores. “Companies like H&M 
came here and kicked butt 
because they offered fashion at 
a price” remarks Gilbert. By 
contrast, many mid-range 
retailer chains, such as the 
GAP, often stand empty. He 
offers the hypothesis that one 
of the reasons that fashion 
retail is in a slump is that 
corporate America does not 
support small individual 
endeavors as do countries like 
Spain and England that have 
produced creative talents such 
as Manolo Blahnik and John 
Galliano. Attempts by large 
corporations such as Pegasus 
to try to graft a corporate 


MONSAC & 
BIRKENSTOCK 





approach onto small promising 
designers [Daryl K. and Miguel 
Adrover] were unsuccessful. 
Mr. Gilbert asserts, “there is a 
very big difference between a 
true fashion customer and the 
rest of the world. There is 
definitely a luxury consumer 
who will spend thousands at 
the logoed palaces”. According 
to him, fashion is for those who 
know, as logos are now hidden 
or non-existent. However, even 
the fashion customer limited 
her spending during the month 
of September, notes Mr. Fallon. 
In L.A., he saw 30% off certain 
designer collections. 


The Trends 


In spite of the bleak economic 
climate, fashion rolls on and 
designers are still going for- 
ward with collections. As in 
past times of crisis (WWII), the 
consumer responds to fashion 
that has a romantic feeling to it 
as an antidote to the bleak 
economic situation the nation 
finds itself in. 


continued on page 10 

















“SUMMER SIZZLE” 
continued from page 1 


styles include the red-on-white 
hibiscus print, the colorful 
“Hula Girl” floral group, and 
the tropical fish embroidered 
on navy canvas ground. The 
scattered embroidered palm 
group on black ground takes 
the preppy look to sophisti- 
cated new heights. Handbag 
aficionados will drool over the 
latest offerings from 
MONSAC: an innovative, 
exclusive to Monsac, combina- 
tion of cashmere/silk/nylon 
that comprises the “Sheen” 
range of hobos, drawstring and 
flap-over bags in onyx, wheat 
and fawn. The “Panier” totes 
and shoppers, in natural multi- 
woven leather, and the circular 
handled chevron weave leather 
satchels, in a creamy wheat 
color, from the “Marilyn” 
group, personify the ultimate 
in Italian craftsmanship. 
Monsac’s extensive collection 
includes a new range of luxe 
scarves in delicious shades of 
linen/silk plaid, pure viscose 
solids or subtle polyamide/ 
viscose shadow stripes. A visit 
to LOIS HILL’s showroom, 
crammed with magnificent 
treasures tucked into every 
corner, is like a trip to exotic 
lands. New for spring is her 


lotus flower Indian inspired 
jewelry, like the hand-granu- 
lated choker. Also magnificent, 
a carved silver amulet cross 
pendant suspended from an 
18” chain. Equally stunning is 
her box weave bracelet with 
one delicate charm. Also on tap 
are handsome steel case 
watches with automatic and 
quartz movements. Hill’s use 
of ancient jewelry making 
techniques ensures that her 
silver pieces become treasured 
heirlooms for those who own 
them. In addition to the fine 
jewelry, Lois Hill has wonder- 
ful natural fiber handbags and 
totes. Perfect for summer fun 
are her bamboo-handled totes 
in pastels with cowry shell 
accents and printed cotton 
linings. THE SAK ELLIOTT 
LUCCA highlights include 
straws, cotton and their signa- 
ture wood bead construction in 
sophisticated earth tones. The 
“Sienna” woven straw and 
nylon east/west tote with 
leather handles and front 
buckle, and the “Laguna” 
striped baskets with 
Tightweave straps are hand- 
some city or country choices. 
The “Delfina” is an adorable 
pouchette in a ‘60s inspired neo 
geo pattern, while the 
“Chelsea” wood bead shoulder 
bags have a Bohemian air 


about them. New for this firm 
are the coordinating sandals 
like the bead-accented styles in 
bone or red, all designed to 
retail under $100. For spring 
2002, DUNITZ & COMPANY 
is offering bracelets fashioned 
from shell heishi beads, ac- 
cented with semiprecious 
stones and silver beads, and 
finished with silver and seed 
bead clasps. These are offered 
in a color palette ranging from 
earth tones to brights and jewel 
tones. Matching chokers are 
also available. These 1/2” wide 
designs are adorned with an 
assortment of semiprecious 
stones, pearls and silver beads. 
CINER jewelry’s new SPLASH 
division, at Helen Welsh, offers 
quality looks at lower price 
points. Standouts include the 
channel set bangle bracelet 
and rings, the stone linked 
bracelets, and cobra chains 
with pavé ring accent. 

THE T COMPANY, also 
represented by Helen Welsh, is 
another new line. Here the 
mood is casual, whimsical: 
canvas totes and bags, in red/ 
bone or black/bone, feature 
cartoon-like motifs (Spa Girls, 
City Girls, Yoga Girls) as the 
focal point of the designs. 








AND GOOD WILL 


PEACE 


MAY YOUR HOLIDAYS BE FILLED WITH JOY 


AND MAY THE NEW YEAR BRING 


The Staff of 


Fashion International 











LOS ANGELES AUG. 9-13 
FT. LAUDERDALE AUG. 16-19 


SPRING 





@ NEW YORK SEPT. 
a> ATLANTA OCT. 
CHICAGO OCT. 
DALLAS OCT. 


LOS ANGELES NOV. 
FT. LAUDERDALE OCT. 


MARKET DATES 2002 





NEW YORK OCT. 28-NOV. 8 
ATLANTA JAN. 24-28 
CHICAGO JAN. 25-29 
DALLAS JAN. 17-21 
LOSANGELES JAN. 11-15 
FT. LAUDERDALE JAN. 11-13 
NEW YORK JAN. 7-18 
ATLANTA APRIL 11-15 
CHICAGO MARCH 23-26 
DALLAS APRIL 4-8 


LOS ANGELES APRIL 12-16 
FT. LAUDERDALE APRIL 20-22 


FALL II/HOLIDAY 


3-20 
17-21 
19-22 
24-28 
1-5 
11-14 


SUMMER/TRANSITION 


*IMPORTANT 


NEW YORK 
HAS TWO 
ADDITIONAL 
MARKETS: 


NEW YORK FEB. 4-22 (FALL II ONLY) 
ATLANTA JUNE 20-24 
CHICAGO MAY 31 - JUNE 4 
' DALLAS MAY 30 - JUNE 3 
\| F LOSANGELES JUNE 7-11 
FT. LAUDERDALE JUNE 8-10 
NEW YORK JUNE 3-14 
ATLANTA AUG. 22-26 
CHICAGO AUG. 23-27 
DALLAS AUG. 15-19 


HOLIDAY: 
APRIL 8-19 


SPRING I: 
AUG. 5-16 











s a venue for lingerie, 
the Intimate Apparel 
alon has no peer. Over 


the years, director Carol 
Bigman has attracted the 
cream of the designer crop. 
This Season, FI decided to 
check out the latest show for 
spring 2002. What we found 
was a terrific cross section of 
well-known designers and the 
less established but equally 
noteworthy small vendors. In 
no particular order, here are 
the highlights of the Salon. 


FERNANDO SANCHEZ 
continued his signature 
brushed-back satins and, this 
spring, they come in delicious 
two-tone and tri-tone 
colorways, including 
mouthwatering peach/topaz/ 
pearl, sapphire/sea blue/ 
pearl, topaz/coral, etc. The 
tank top chemise and piped 
zippered tunic are standouts. 
AUGUST SILK INTIMATES 
plays up a romantic, pretty 
theme with florals predominat- 
ing for spring. Silk charmeuse 
short kimono sets come in 
delicate primrose and sweet- 
heart bouquet motifs. Moving 
into summer there are pretty 
French rose silk jacquards and 
ombré striped ensembles. The 
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AT THE INTIMATE APPAREL 
SALON — SPRING 2002 


intimate apparel at FRENCH 
JENNY is much too adorable 
to keep indoors. Cotton rib 
tees are paired with coordinat- 
ing poplin cropped pants in 
pretty aqua and lilac florals or 
plaids. The racer back cotton 
rib chemise and pj sets work 















LINDA DYAN 








nicely on or off the beach as do 
the tee-boxer separates in a 
cheery floral printed cotton 
knit. Sexy printed mesh bra 
and panties in apple green, 
tangerine or cherry pink pais- 
ley are outstanding at SIREN. 
More tailored, but still sensu- 
ous, are the wavy striped mesh 
versions in unexpected shades 
of olive, peach and black 
colorways. The darted camisole 
and thong are especially note- 
worthy. Siren’s scalloped Calais 
levers lace Brazilian panty and 
coordinating bra is more “tra- 
ditional,” but the vivid rose or 
fuchsia colors up the fashion 
ante nicely. Textured fabrics 
and splashy florals are key 
ingredients at TREESHA. The 
firm’s signature shapes come in 
embroidered silk cloque, silk 
pique, silk/cotton jacquard, 


continued on page 7 


“APPAREL SALON” 
continued from page 6 


shadow stripe and floral — 
printed silk charmeuse or 
georgette. Summery fun florals 
look terrific in shades of pink/ 
yellow/green, especially the 
short sleeveless top and pj 
bottom set. MEMFUS takes its 
inspiration from spring in 
Tennessee and the collection 
reflects the colors of a Delta 
dawn. Pinks and blues, pearls 
and embroidery are combined 
with traditional gingham to 
create a feminine yet trendy 
mood. There are girly tees and 
thongs with Victorian cameos 
that coordinate with crop pants 
and robes, but it’s the edgier 
black and white tailored group 
with a clock motif that caught 
our eye. For spring, the LINDA 
DYAN collection is an ode to 
romance. This Canadian de- 
signer has delicate sheer silk 
floral prints in her Hydrangea 
group, in soft shades of aqua, 
lilac and purple; and a gor- 
geous Spanish inspired Rosita 
range in vibrant sunflower 
yellow and hibiscus red floral. 
Flirty and feminine is the mood 
at LEIGH BANTIVOGLIO. 
Prettiest are the stretch lace 
camisoles, bras and panties in 
shades of lemon, orchid, tan- 
gerine and more. Truly fashion 
forward is the lacey bustier in 
nylon/polyamide/Lycra. In 
hot pink, melon or turquoise 
this is much too sexy to keep 
hidden. Belgian firm PLUTO 
always offers luxurious under- 
stated lingerie and this 
season’s no exception. 
Standouts include the sporty 
Vichy range with its ‘50s in- 
spired checked knotted top and 
coordinating walk shorts. The 
Lace group is a homage to 


summer with an irresistible 
nightgown trimmed in soft 
pink and almond green lace. 
Vivid pillow stripes add 
oomph to Pluto’s Beachwear 
group of tees, gowns, Capri 
pants and wide trousers. The 
long boat neck shift with patch 
pocket is a perfect example. 
There are nicely understated 
basics with a twist at SLEEP by 
JML. We loved the cotton/ 
Lycra hoody and camisole in 
pink flambé or ice blue. These 
work easily as sportswear 
pieces when paired with 
combed cotton drawstring 
pants in navy or charcoal. 
There’s also a cute stretch 
cotton tee embroidered with 
“sleep’ across the front. Terrific 
in white with cranberry, fuch- 





FRENCH JENNY 


sia or plum embroidery when 
paired with tiny plaid shorts. 


Additional outstanding high- 
lights included the toile- 
printed pjs and big shirt from 
MYSTIQUE INTIMATES; the 
sexy lace trimmed camisole 
corset from ARIANNE 
LINGERIF’s Desiree range; and 
KATHLEEN KIRKWOOD’s 
cookie-camisole. This inge- 
nious camisole has bra struc- 
ture built-in and adjustable 
straps — a great item available 
in many variations. 








JAN. 5-7 NEW YORK 
FEMME (Womenswear/Accessories) 
JAN. 6-8 NEW YORK 
ACCESSORIESTHESHOW 

JAN. 6-8 NEW YORK 
MODA MANHATTAN 

(Launch: Womenswear Show) 

JAN. 7-11 NEW YORK 
ACCESSORY MARKET 

JAN. 7-11 NEW YORK 
INTIMATE APPAREL MARKET 

JAN. 7-18 NEW YORK 


WOMEN’S FALL | MARKET 


JAN. 10-13 FLORENCE 
PITT IMMAGINE UOMO (Men’s) 


JAN. 11-13 FT. LAUDERDALE 
FLORIDA FASHION FOCUS 
(Women’s RTW/Accessories) 


JAN. 11-14 LOS ANGELES 
THE ANNEX (RTW/Accessories) 
JAN. 11-15 LOS ANGELES 
WOMEN’S/CHILDREN’S MARKET 
JAN. 12-14 NEW YORK 
ACCESSORIE CIRCUIT 

JAN. 12-14 NEW YORK 
INTERMEZZO (RTW) 

JAN. 12-15 DALLAS 


NAT’L GIFT & HOME 
ACCESSORIES SHOW 


JAN. 13-14 LOS ANGELES 
SHOE SHOW 
JAN. 13-15 NEW YORK 


THE CHILDREN’S CLUB 


JAN. 13-16 NEW YORK 
NAT'L RETAIL FEDERATION 
(Annual Convention) 


JAN. 14-18 MILAN 
COLLEZIONI UOMO 

(Men’s Shows) 

JAN. 15-17 NEW YORK 
INPRINTS NY (Textile Print Show) 
JAN. 15-17 NEW YORK 
THE BRITISH TEXTILE 

STUDIO ASS’N 

(Print, Weave, Knit Design) 

JAN. 15-18 HONG KONG 
FASHION WEEK 

JAN. 17-21 DALLAS 
WOMEN’S/CHILDREN’S MARKET 
JAN. 18-20 DALLAS 
THE ANNEX (RTW/Accessories) 
JAN. 18-20 FLORENCE 
PITTI IMMAGINE BIMBO 
(Children’s) 

JAN. 18-21 BARCELONA 


PIELESPANA (Leather Fashions) 


JAN. 18-21 
CHIBI & CHIBIMART 
(Perfume, Jewelry Gifts, Crafts) 


MILAN 


JAN. 18-22 MADRID 
BISUTEX (Fashion Jewelry, Access) 


JAN. 18-22 
IBERJOYA 
(Jewelry, Watches, Silverware) 


MADRID 


JAN. 19-21 
MODA BARCELONA 
(Int'l Men’s/Women’s Fashions) 


BARCELONA 


JAN. 19-22 LOS ANGELES 
CALIFORNIA GIFT SHOW 


JAN. 19-24 
NY INT’L GIFT FAIR 


NEW YORK 


JAN. 19-23 PARIS 
WOMEN’S COUTURE SHOWS 


JAN. 23-24 NEW YORK 
EUROPEAN PREVIEW (Fabrics) 
JAN. 23-27 CHICAGO 
GIFT & HOME MARKET 

JAN. 24-27 VALENCIA, 
SPAIN 


FIMI (Int'l Children’s/Young 
People Fashions) 


JAN. 24-28 ATLANTA 
WOMEN’S/CHILDREN’S MARKET 
JAN. 25-28 PARIS 
MEN’S RUNWAY SHOWS 

JAN. 25-28 PARIS 
SEHM (Int'l Men’s RTW) 

JAN. 25-28 PARIS 
RTW (Porte de Versailles) 

JAN. 25-28 PARIS 
BIJORHCA 

(Costume, Fine Jewelry,Watches) 
JAN. 25-28 PARIS 
SALON DE LA LINGERIE 

JAN. 25-28 PARIS 
INTERFILIERE 


(Trimmings for Lingerie/Swimwear) 


JAN. 25-28 PARIS 
WHO'S NEXT (Junior/Streetwear) 


JAN. 25-29 CHICAGO 
WOMEN’S/CHILDREN’S MARKET 


JAN. 27-29 NEW YORK 
THE COLLECTIVE (Men’s) 


JAN. 27-29 ATLANTA 
SOUTHEASTERN MEN'S MARKET 








FOR THE YOUNG & 


YOUNG AT HEART 


few fortunate designers 
were able to show their 
pring lines for 2002 


_. before September 11". Among 

_ those we had an opportunity to 
see, these are five distinctive 
collections 


ILONA RICH 


Many were drawn to Denise 
Rich’s show for the celebrity 
spotting and a peek at the Fifth 
Avenue triplex. However, 
daughter Ilona’s show was as 
bright and lively as her A-list 
audience, who were perhaps 
all wondering whether we had 
strayed into a sartorial nursery, 
seeing summery tops, skirts 
and dresses emblazoned with 











ILONA RICH 








toy airplanes and rubber 
duckies. This collection was 
very young, in dazzlingly 
vivid colors, and often in 
iridescent fabrics. It was a 
zany, imaginative, frolicsome, 
feminine, and little-girlish 
collection, offering beaded and 
denim tennis skirts; pleated 
cotton skirts with kiddy pic- 
tures; frosted green and char- 
treuse voile blouses; and a 
lovely pink cotton Victorian 
blouse paired with a fuchsia 
skirt with white scallop over- 
lay. However, several indi- 
vidual pieces could certainly 
be worn by grown-ups: her 
signature polo tops, a jean 
jacket, a black pleated pant 
with fuchsia inserts, even a 
Liberty print dress. 


ALICE ROI 


ALICE ROI does not disappoint. 
Each season there are exciting 
new fashions and new direc- 
tions. Three stories, Pilgrim, 
Amish Chic and Hard Candy- 
Stripe were interpreted by 
skillful fabric treatment and 
imaginative use of color. The 
collection ran the gamut from 
long silk organza skirts and 
dresses, and delicate prints in 
shades of slate and black, to 
pinstripe and check quilted yarn 
crafted onto bolero style jackets 
and worn over thermal shirting 
with ribbon trimmings in pew- 
ter, black and oatmeal. The 
harder and cleaner cuts, candy- 
stripe fitted jackets, dresses and 








ALICE ROI 
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miniskirts, contrast with fluid, 
softer pieces: pale aquas, lemons 
and pinks in color blocked and 
striped dresses, and camisoles 
supported by fine leather weave 
straps. 


YIGAL-AZROUEL 


YIGAL-AZROUEL is well 
named The Master Tailor: each 
silhouette is so beautifully 
manipulated that it can be 
worn inside out. Fabrication 
superbly handled by this tal- 
ented craftsman included matte 
jersey, cotton twill, Swiss cot- 
ton, stretch wool, lace, leather, 
silk and chiffon, with matte 
jersey predominating. Some 
favorites were a midnight 
matte jersey and silk chiffon 
asymmetrical goddess dress, 
followed by a midnight varie- 


continued on page 
10 
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“FOR THE YOUNG” 
continued from page 9 


gated striped, soft and light 
“super 100” wool, three-piece 
man-tailored suit. Also su- 
perbly tailored — a white 
cotton vested blouse with 
angular stovepipe sleeve. 


The v-neckline appeared fre- 
quently: for the conservative, a 
multi-striped tailored dress 
offered tulip hem panel detail; 
for the daring, a black matte 
jersey, plunging v-neck, open 
back dress had a bright white 
leather loop below the bust. 
Also in bright white leather, a 
bustier with seam detail over a 
black silk chiffon skirt with 
ruche hip panel detail and 
handkerchief hem. Sirens can 
count on making an entrance in 
a black nylon wrap (parallel 
bands) strap maillot or very 
low-cut tuxedo halter dress. 


DUGG 


DUGG, a.k.a. Douglas Hobbs, 
former partner of Miguel 
Adrover, is a star ascending. 
His couture dressing is directed 
at chic aficionados who dare to 
be out-front in his asymmetri- 
cal unusual silhouettes. Quoted 
as designing with a former 
architect’s eye, creating “colli- 
sions” (how elements of inter- 
secting lines play with the 
female body), this season he 
creates very long, asymmetric, 
voluminous sleeves, low-slung 
pants and shows plenty of sexy 
low cut neckline detail. 


His spring runway presenta- 
tion, shown to an enormous 
crowd who made it through a 
thunderstorm to the Metropoli- 
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tan Pavilion on West 18" Street, 
opened with sea themes: a 
shipwreck dress, a Caribbean 
blue storm top, a midnight 
tidal wave dress with interest- 
ing draping, and pleated “ice 
fin” knickers. Continuing the 
marine sequence, there is the 
omnipresent aqua, more pleat- 
ing, and a definitely in your 
face painted octopus on a 
bright yellow “inverted gill 
“shirt, which pairs with a 
creative sea foam shark tail 
short. Several octopus swim 
with angel fish in his next 
group, inspiring a surreal, 
impressionistic print dress in 
subtle colors, as well asa 
draped seaweed coil skirt. 


MARY PING 


Difficult times like these can 
actually offer an opportunity 
for new, young designers be- 
cause their outlay is modest and 
they have little to lose. One such 
hopeful is Mary Ping who 
showed her debut collection. 
Returning to New York after a 
year studying fashion in Lon- 
don, Mary presented a collection 
of nineteen looks “based on 
mountain formation, a subject 
about growth and emergence”. 


Despite some deliberately 
frayed, unfinished looks (this 
writer is not a fan of 
deconstruction), talent was 
apparent in some excellent fabric 
draping, pleasing colors, and 
asymmetric styles that work, ina 
collection of separates that 
should find a customer in the 
young and lissome. Outstanding 
in the collection: cream wrap 
shorts pointed in front, a green 
lattice smock tank, and black 
fold-over pants. 





“CONVERSATIONS” 
continued from page 3 


FI accompanied fashion and 
fragrance designer Sarah 
Barton-King to the European 
Preview, Premier European 
Textile Workshop and a teaser 
for the larger Paris Premiere 
Vision show that takes place in 
Paris twice annually, to get a 
glimpse of fall 2002 colors and 
fabrics. Prior to viewing the 
fabric shows, she refers to View 
on Color, a superb color-fore- 
casting magazine published by 
Margit Publications [USA], for 
inspiration. The magazine does 
not resemble the usual forecast- 
ing materials that are glutted 
with color swatches and dic- 
tums. Instead it has the look 
and feel of Vogue Italia. It offers 
information and allows the 
reader to draw their own 
conclusions about what the 
trends will be. 


Ms. Barton-King toured the 
booths and the Peclar forecast- 
ing displays in the front of the 
hall. “The color was irrelevant 
almost,” she concludes. She 
gives a thumbs-up to textured 
fabrics, such as corduroy and 
jacquards and the incompa- 
rable trims from Solstice. 
“Corduroy is now the big sort 
of thing, but not instead of 
jeans, which has become quite 
heroic.” It has to have the 
feeling of cashmere almost, to 
be so soft and beautiful. It’s 
part of the cocoon trend we’re 
into.” Her favorite colors going 
forward are camel and black, 
used together or separately, 
and the rich, dark raisin and 
plum colors similar to those 
currently in the windows at 
Calvin Klein. Winter whites 


continued on page 11 
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“CONVERSATIONS” 
continued from page 10 


and creams are also key colors 
and are “the height of luxury”. 
Comfort and practicality will 
become more of a focus accord- 
ing to Chris Gilbert. He has 
observed interest in EPA [Envi- 
ronmental Protection Agency] 
types of fabrics and cottons: 
Gone are beaded daywear 
pieces. Additionally, echoing 
the return to comfort he sees 
the resurgence of flat shoes 
becoming important to the 
average consumer. 


Joan Kaner, Sr. Vice President 
and Fashion Director of 
Neiman Marcus, predicts colors 
that jive with Ms. Barton-King’s 
choices. “Kaner’s colors” for fall 
2002 divide fall into three color 
ranges: black and darks, very 
soft cool pales and a neutral 
palette. Here the darks include a 
deep aubergine as well as navies 
and greens that are so dense 
they are almost indistinguish- 
able from black. In the pale 
group, the pale lilacs and soft 
greens serve as an accent when 
worn with the dark almost- 
blacks. The neutral palette is 
“very city and modernist”. The 
new optic white is a stronger 
version of the softer “winter 
whites” we have worn the past 
few seasons. Roseann Forde, 
Fashion Director of the 
DuPont Company predicts 
that pinks and berries will be 
popular for fall, particularly 
when paired with sea foam and 
taupe. She believes that the fall 
2002/Winter 2003 ready-to- 
wear has as its primary subject 
“innovative fibers in an ex- 
traordinary palette”. Of the 
three categories covered in her 
fall presentation, “Neo-Roman- 


tic” is the most relevant. Neo- 
Romantic combines romantic 
elements from the past and 
puts them together with a 
“modern sensibility”. It spans 
many decades, from Victorian 
to “30s and ‘40s Hollywood to 
Jackie Kennedy. Of primary 
importance is the use of up-to- 
the-minute fabrics such as gold 
and silver chain mail knots of 
Tactel metallics and yarns. 
Chris Gilbert concurs. “While 
you could say the feeling of 
romance is contradictory to the 
mood of the moment, it’s the 
escape factor, which is a posi- 
tive thing.” In the December 
2001 issue of W Magazine, 
“Countess Louise J. Esterhazy” 
a.k.a. Mr. John Fairchild, com- 
ments that “fashion is not only 
a serious business; its real 
objective is to make people 
look and feel good.” 


The Impact of September 11 


Chris Gilbert says, “The USA 
has collectively had a knee-jerk 
reaction to 9/11 and the wimp 
factor. People are not traveling 
as before and consequently not 
spending their dollars in the 
New York City shops.” The 
experts report that consumers 
are still shopping, but not at 
department stores. The depart- 
ment store mentality was built 
on the concept of mass. Depart- 
ment store chains have discov- 
ered that fashion is not a com- 
modity. Fallon Worldwide’s 
notes state: “Americans claim 
to be shopping the same way 
they did last year, yet a fair 
share are visiting downtown 
districts and malls less fre- 
quently than a year ago. 
Americans are sticking closer 
to home, so neighborhood 
shopping is believed to be the 





most resilient this season with 
big malls and downtown stores 
seeing a downturn in sales.” 
Boutiques seem to be the 
customer’s preferred shopping 
venue. Even larger specialty 
stores like Henri Bendel are 
reconfiguring their approach to 
offer a more intimate shopping 
experience, akin to the days of 
the former Bendel president 
Geraldine Stutz, when the 
store’s concept was of small, 
highly individual boutiques. 


The Experts Wrap Up 


There is a feeling of a new 
economy and reality. There is a 
need for fantasy, yet con- 
versely, a need for clothing that 
fits in with life: clothing that is 
modern, minimal, has longev- 
ity, is non-seasonal, non-con- 


‘frontational and of good qual- 


ity. These clothes would be 
some kind of variation of 
Donna Karan’s ‘5 easy pieces’ 
from the late ‘80s. However, 
Chris Gilbert assures us that 
these new comfort clothes 
needn't be dull. “We’re now 
into sober clothes for sober 
times but that doesn’t mean 


black and boring.” In his De- 


cember column, John Fairchild 
offers-up the hope that perhaps 
“the big extravagant fashion 
shows, the whoop-de-do 
model extravaganzas, are over 
for good and the focus will 
finally return to the clothes.” 
As Chris Gilbert remarks, “that 
would be nice.” 
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“DARK ANGEL” 
continued from page 2 


rise to the occasion. Among his 
cute individual pieces the 
standouts include: the tan 
leather mini corset skirt, a 
crocheted camisole and cotton 
skirt with cherry embroidery, 
tan leather hot pants, a lace 
trimmed oxford shirt and 
bamboo appliquéd denim 
pants. Paul Chan’s pretty 
babies will covet his white 
stretch cotton tank with red 
“Chinois” collar and 
pinstriped patchwork pants, 
and a marvelous washed denim 
princess kimono coat worn over 
a goldfish appliquéd tank and 
pinstriped/checked pant. 


It’s all about youthful sex 
appeal with an urban edge at 
LADY ENYCE. On tap are cute 
fringed and tattered jeans, 
sequined bomber jackets, 
multicolored halter bib sweater, 
a chocolate striped sweater and 
miniskirt. Lady Enyce’s “re- 
form school” chicks will look 
sexy in the “taco cheese” 
striped velour group — a fabu- 
lous take on the varsity look. 


GIRLS RULE celebrated their 
15" anniversary with one of 
their best showings yet. 
PLANET YUMTHING tweaks 
the classics with an adorable 
school blazer over a Rugby 
shirt that tops shorts with prep 
tie belt, as well as a white 
oxford shirt with ribbon tie 
over a powder blue tennis skirt. 
Riffling through mom’s closet 
produces items like a long and 
full gilded print “country club” 
skirt, and a fiesta cropped top 
paired with green/white 
striped baseball knickers that 
are trimmed with sequins. 
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COOLWEAR offers a new 
twist on denim with darling 
stone washed puffed sleeve 
cropped jacket over jeans with 
ruching, and low-rise petal 
patchwork jeans with a color 
blocked tie-shoulder tank. 
Orange/hibiscus floral, sand- 
blasted pants have ruching on 
the legs. These are worn with a 
cinched denim flyaway top. 
SMASHING GRANDPA 
offers great clothes for club 
kids, like the plaid embroi- 
dered patch on 3/4 tee ora 
plaid Victorian inspired bustle- 
back ruffled minidress. Wasps 
with attitude are what it’s all 
about at BILLABONG. Imita- 
tion being the greatest form of 
flattery, a green/blue raglan tee 
with glitter screen and blue 
print miniskirt accessorized 
with a matching studded visor 
is reminiscent of Lilly Pulitzer. 
Fabulous is Billabong’s white 
Lurex tube tank and blue floral 
flood pants, and their crackle 
foil print ‘storm’ tee atop a pink 
sparkle mini. The cute varia- 
tions on the flirty “Chloe” tops 
are the strongest part of PARIS 
BLUES’ feminine line. The best 
in this category include the tan 
nylon, gathered shirt with 
slashed bell sleeves; a white 
boat neck shirt finished with 3/ 
4 sleeve hem; and a one-shoul- 
der double-ruffled, black 
sparkle top. 


CYNTHIA STEFFE offers a 
romantic look for spring. A 
fragile bias striped tiered scarf 
dress, multi-fringed slip skirt, 
and white leather lace 
minidress set the mood. Steffe 
shows some of the most deli- 
cious leathers: a blush glazed 
leather miniskirt, a perforated 
suede strawberry skirt, and a 
delicate, glazed leather topper. 


Airy horsehair cloche hats 
reinforce the ‘20s Gatsby mood 
of scandalous indulgence. 


At PAULA HIAN youthful sex 
appeal rules the day. Best 
numbers include her beautiful 
white geometric dye-cut lamb- 
skin cropped jacket; the cotton 
lace miniskirt; the cotton denim 
reverse-fit princess cut 
jacket,with back patch pocket, 
in a frayed thread box plaid 
pattern; and a Twiggy inspired 
minidress in black cotton, 
appliquéd with white lambskin 
rectangles and circles. Hian 
adds a splash of color with her 
poppy 3/4 jacket in dye-cut 
lamb, then tones it down with 
hot pants in black silk jersey. 
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